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EXECUTIVE SUMMARY

NN This fall semester, the Newhouse PR team worked to strengthen
Newhouse PR’s presence across Instagram and Linkedin by
developing both consistent and engaging content while maintaining
a cohesive brand identity. We set clear goals in order to expand
audience reach and visibility to guide our creative decisions. By
streamlining our workflow and aligning our strategy across
platforms, we were able to improve engagement and gain stronger
connections. We are excited to present to you our findings, results
and recommendations for future semesters.




OBJECTIVES

ANRN Objective 1 - Enhance overall social media presence
Objective 2 - Maintain consistent and cohesive content

Objective 3 - Strengthen audience connection through
thoughtful content decisions.
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HOW AND WHERE WE %
REACHED OUR AUDIENCE

Instagram
« Student and Professor voices
 Event Promotion
» Course, Club, and Experience Highlights

Linkedin

e Professional Content
e Event Promotion
» Spotlights
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GUEST SPEAKER

PR LEADER IN MUSIC INDUSTRY
DANA ERICKSON

Engagement
« Followers: 1,903 (up 5.1% from September 2025

with 166 new followers)

« Account Views: 129,980

« Profile Visits: 1,870 (up 174.2% from September
2025)

e Interactions: 828 (83.1% by followers, 16.9% by
non-followers)

. Student takeovers receive the most engagement
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WEDNESDAY,
OCTOBER 29

6:45-8:05 PM




RESULTS - LINKEDIN e

Engagment improvements 9/4 - 12/7
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BUDGET

Task Time (Hours) Cost
Client Meetings Ohrs (1 hour per week) $2,250.00 (HRS X $250)
Team Meetings 8hrs (1 hour per week) $2,000.00
Research 3hrs (1 hour per episode) $750.00
Project Work 16hrs (2 hours per week) $4,000.00
Total 36hrs $9,000.00
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RECCOMMENDATIONS

Recommendation 1: Continue to build a stronger LinkedIn presence

\ N\ . Linkedin is a great way for us to connect with current PR Professionals, especially former
Newhouse grads
. Using LinkedIn as a way to promote NewhousePR through them (i.e. promoting their

achievements, letting them do a takeover style post with any advice they have)

Recommendation 2: Continue (but diversify) student takeovers

. As we mentioned, takeovers are an effective way to connect with our audience
e We could take that a step further by reaching out to Newhouse grads (likely recent ones) for a
‘DITL’ of their job OR open the question tool and give prospective NH students the opportunity
to ask questions

Recommendation 3: Continue to incorporate faculty into posts, stories
(Q&A, course insights)
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APPPENDIX
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& Views @
Last 90 days Sepd-Dec2
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-+ newhousepr_ve @ =
What's on Views
your mind? Mewhouse PR Department
- 130,308
236 1,903 221
Mewhouse School  posts followers following

College & university

The official Instagram account of

the @newhousesu Public Relations program
at @syracuseu @ » Followers 64.4%
215 University Place, Syracuse, New York = e

¢ linktr.ee/newhousepr_ and 1 more

‘ Accounts reached 7013
Professional dashboard +1,546.2%
51.5K views in the last 30 days.

By content type
All Followers Mon-followers

W Posts
| — 56.2%
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APPPENDIX
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1,903
Followers

+5.5% vs Sep 3

Interactions

828

Growth
Qverall 100
Follows 170
Unfollows 70
* Followers 83.1%
= Non-followers 16.9%
Follower details
By content type Overall Follows Unfollows
All Followers Non-followers 12
Posts
0
Stories
] 39.1%
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